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I was profoundly impressed about the week I‟ve just spent in Cannes. It was a wonderful 

incredible experience and I‟ve learned a lot of interesting, useful and inspiring new things! 

One of the most breaths taking of all my experiences at 

this festival was Radio, Media and Outdoor Lions 

Awards night. It actually gave me chills. It took place in 

The Grand Audi, the same place where the film awards 

are taking place and it was full and it was so 

impressing. But the most impressing thing was how 

genius and creative the people that won the awards are. 

Some of the best awards from my point of view were:  

1. The one for Tesco Korea, in which they presented a 

new kind of shop, for the busy people in Korea. It was a virtual shop, glued in the subways 

stations and each product had a barcode that could be scanned with a smart phone and then 

bought online, so by the time people will get home they will get their groceries delivered. 

http://www.youtube.com/watch?v=oPM4Ui6Sjfk 

2. Another award which I was really impressed by was the Coca Cola Friendship Machine. 

Coca-Cola actually planted the machines in Argentina last August to celebrate International 

Friendship Day. The machines appear to be about 12 feet tall and require that you ask a buddy 

for a boost to use it. Coke rewards that bit of cooperation by dispensing two Cokes instead of 

one. 

http://www.youtube.com/watch?v=Bj3QLLTFDX8 

3. My third favorite award was the one for 

HONESTTEA. Honest Tea launched a guerrilla 

marketing effort called “Honest Cities.”  When 

Unmanned kiosks filled with Honest Tea 

products were set up in seven major cities: 

Atlanta, Boston, Chicago, Los Angeles, New 

York, San Francisco, and Washington, D.C. 

Payment was based on the honor system, with 

hidden cameras set up to capture the action. The 

Honest Cities campaign was an enormous 

success and it gained a significant amount of 

exposure for the company and stayed in line 

with its founding principles, but it also sent out 

an important message to its customers. 

http://www.facebook.com/Cannes.Lions.Festival.of.Creativity
http://www.canneslions.com/festival/event_detail_page.cfm?event_id=45
http://www.canneslions.com/festival/event_detail_page.cfm?event_id=45
http://www.youtube.com/watch?v=oPM4Ui6Sjfk
http://www.youtube.com/watch?v=Bj3QLLTFDX8


 

4. My top favorite campaign and the one that got the grand prix was the T-Mobile Welcome 

Home commercial. It was a flash mob advertising campaign, planting 300 performers in 

Terminal 5 at Heathrow International Airport. Singers, accompanied by a „vocal orchestra‟, 

performed “At Last” by Etta James, “Comin‟ Home Baby” by Mel Torme, “Return of the Mack” 

by Mark Morrison, “I am the Passenger” by Iggy Pop and “I Knew You Were Waiting (for me)” 

by George Michael & Aretha Franklin. The „Welcome Back‟ stunt was filmed by 18 different 

hidden cameras, capturing the real reactions of people witnessing the event. It was just amazing! 

http://www.youtube.com/watch?v=NB3NPNM4xgo 

I do recommend this kind of experience to everyone, and I really appreciate the people that made 

this campaigns. They are geniuses!  

Coordinator: Alina Cătăneţ 
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